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WELL, HERE IT IS,
HOT OFF THE PRESS:
COMPACT AND
POWERFUL, THE FIRST
I.DEEDS MAGAZINE.

Following the launch of our new name and house
style at the successful event ‘Change Tomorrow’,
this is the logical next step in our strategy to find an
effective way to publicise our solutions.

i.ndex

04
Change Tomorrow

05
What exactly is Big Data?

We are pleased to include testimonials from some
of our customers in this issue. You will read about
the success story and ambitious plans of Beaulieu
International Group and about the work of the
Vlaamse Ooglijn, an organisation working towards
a better future for the blind and visually impaired.
We trust you will find it a stimulating read, and in the
process come to know more about i.deeds and
what Big Data is all about.
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The “vlaamse ooglijn”:
The visually impaired in our sights
In Flanders and Belgium, projects for the blind and visually impaired are run by myriads of unconnected institutions and
organisations. This was the impetus behind the launch five years ago of “vlaamsoogpunt”, a network of complementary organisations
working on this theme. Within this network, the “vlaamse ooglijn” (Flemish Eyeline) plays an important role. Together with i.deeds, the
“vlaamse ooglijn” develops applications that improve modern day communications for and with the blind and visually impaired. We
spoke to project coordinator Jan de Smedt.

What exactly does the “vlaamse
ooglijn” do?

Jan de Smedt: ‘Within the organisation “vlaamsoogpunt”,
which unites more than 1,500 people who have built up
a wealth of expertise in this field in one way or another,
the “vlaamse ooglijn” looks for modern communication
solutions to the needs of the blind and visually impaired.
Losing your sight is an extremely traumatic experience.
So it’s important that the target group – about 120,000
people in Flanders alone – is supported, and can integrate
in society using the right means of communication. To give
just one example: it’s almost impossible nowadays for visually
impaired accountants to find employment because most
accounting systems are not adapted to their disability. With
“vlaamsoogpunt” we want to change this and contribute to
a universal design for applications and websites that can be
used by everyone, and therefore also by our target group.
Empowerment of the blind and visually impaired is one of our
main objectives.’

How did the collaboration with
i.deeds go?

Jan de Smedt: ‘i.deeds has turned out to be the perfect
partner. Like us, they take action to make positive changes
to tomorrow’s world. Their staff are prepared to see the
project through right to the end. They don’t limit themselves
to just developing applications. They give their input, basing
themselves on the expertise of the “vlaamse ooglijn” in the
unique world of the blind and visually impaired, and come up
with viable solutions. But our work is not done yet. Besides
developing the applications, we also have to ensure that they
actually reach the target group. There’s still a long way to go.’

How do you plan to achieve this?

Jan de Smedt: ‘We have set up an IT network with some of
the organisations that participate in “vlaamsoogpunt” to make
communication between all these associations unambiguous
and accessible to our target group and other people with
reading problems. We have decided to develop an intranet
platform for various applications, including an agenda
and a vast electronic client file system with management
reporting – this as a first step towards creating a microcosm
incorporating today’s IT facilities.
This is not as straightforward as you might think. It entails
much more than just developing programmes. The IT
department has to come up with ideas too. We conducted
a search and found in i.deeds a partner with the necessary
experience, knowledge and desire to come on board.’

Left, Mr. Gerrit Vonck, Managing Director of Blindenzorg Licht en
Liefde. Centre: Jan de Smedt, Network Director at “vlaamsoogfonds”.
Right: Ivo Decae, Project Leader-Analyst at i.deeds nv.

What’s operational at the moment?

Jan de Smedt: ‘Recently, i.deeds has created an agenda
with a planning module for the organisations participating
in Vlaams Oogpunt. The application was purpose-built
for the blind and visually impaired and constitutes a real
technological tour de force. It will soon be used by about 200
people, twenty of whom are blind or visually impaired. After
five months of testing, we are able to say that the project is
successful and very user-friendly for the people for whom
it was designed. It is actually the only agenda in existence
which conforms completely to the AnySurfer quality label.’

Recently, i.deeds has created an agenda with a planning module
for the organisations participating in Vlaams Oogpunt.
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CHANGE
TOMORROW
What should a company do when
its name no longer fits its business?
Change its name, of course.
That’s why we bade farewell to our
name Computer Solutions, which
had become too restrictive in view
of our current activities.
As of May 16th, 2013, we have
been providing services under the
name i.deeds nv.
A powerful name, which perfectly
illustrates what we stand for.

Change
Tomorrow

i.deeds, more than
just a name

On May 16th, 2013, we gathered together
our customers, prospects and other
stakeholders in Katho Kortrijk for Change
Tomorrow, an inspiring top event about doing
business in a changing world.
After the opening speech by moderator Kurt
Van Eeghem, keynote speakers Jo Libeer
(CEO of VOKA), Patrick De Maeseneire
(CEO Adecco Group) and Professor Rik
Maes (Emeritus Professor of Information
Management at Amsterdam University,
Academy for Information & Management)
talked about the challenges facing
businesses in a rapidly globalising world.
Comedian-mentalist Gili announced the
name change and the new logo during his
performance.

The choice of i.deeds as a name wasn’t
made lightly. The new name had to be a
perfect match with what our company stands
for. You may interpret the ‘i’ as ‘IT’, but it also
stands for ‘ideas’, ‘information’, ‘inspiration’
or ‘interaction’. The ‘deeds’, on the other
hand, leaves no doubt about our philosophy.
Deeds speak louder than words.
We develop concrete solutions to help
businesses advance in a world and on
markets that are constantly changing. A
new name, a new lease of life? All this, of
course, while preserving all that has made us
strong in the past: our action-oriented and
personal approach, our perseverance and
our unlimited commitment.

Take a look at the pictures!
If you want to have another look at the
pictures and reports from Change Tomorrow,
visit our website www.ideeds.be
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What exactly is
Big Data?
Big Data has been a hot topic for a while now. Major American companies like Amazon
and Walmart use it all the time. But to what extent is it being applied closer to home?
Are our markets even ready for it? At i.deeds we regularly get asked by our customers
whether Big Data is suitable for them. We think it is, with a few caveats of course.

What is Big Data?

Modern businesses are inundated with
data coming at them from all directions. In
many organisations, the volume of data is
growing at a rate of 35-50% every year. But
does this qualify as Big Data? According to
Gartner, Big Data creates innovative mining
processes for new and existing data, with the
aim of generating effective business value.
However, the processing of large volumes
or a wide range of data is nothing more
than a technical solution unless it is linked
to business targets or objectives. In addition
to the 3 Vs used to classify data (Variety,
Volume and Velocity), there is also a fourth
V, namely Value. This is, in fact, the most
important V.

The three Vs
Variety
Velocity
Volume
The three Vs require a short explanation.
Let’s start with Variety. While the current
focus is frequently still on operational
systems as data sources, numerous
additional sources have been emerging.
Take, for example, log files of machines that
are now available via various channels (e.g.
elevators) or the continuous flow of social
media messages.
Data Velocity is also a major development.
This refers not just to the real-time receipt
and processing of a set of data, but also to
the need to quickly link different data sets.
In hospitals, for instance, continuous flows
of HL-7 files (admissions, invoices, stock
changes) and real-time data streams from
monitoring devices can be merged with
electronic patient files in a data model.

The data Volume originates in two different
domains. Firstly, there is the growth of
structured data with the continuous
expansion of IT platforms. In the past,
there was the sacrosanct ERP data. This
has now been supplemented with CRM,
highly detailed stock turnover data supplied
by RFID tags, car fleet time and location
data, PLC data from the machinery and
other sources. Add to this the explosion
of unstructured data such as documents,
e-mails, text information, photos and videos.
In other words, this situation is no longer the
preserve of multinationals: it is the daily reality
for all businesses.

The ideal approach?

With the right approach, Big Data can offer
lots of valuable insights. Bearing in mind that
the objective of a big data project is to create
added value for the business on the basis of
data, it also falls under the broad umbrella
of Business Intelligence. This means that
the basic principles of BI apply. Successful
implementation of Big Data starts with a
clearly defined scope, including the objective
and the value to be created. This is followed
by thorough analysis, careful design of a
suitable architecture and the definition of
a clear data model with well defined data
ownership.
Information management is crucial in this
process. The quality of the data is the alpha
and omega of creating value from data.
This is the first challenge that businesses
face. As we know, there is a great need for
experienced project managers who can
make the right choices and act on them.

How does Big Data
work?

The creation of a broad-based and reliable
data model can be so complex that
visualisations are needed as tools to monitor
and safeguard the data quality process.

Everybody’s talking about
Big Data these days.
But what exactly is it?
How important is it to your
business, and is it more than
just another hype?
We’d like to take this opportunity
to explain how your business
can make dramatic progress
with Big Data.

That still leaves us with the challenge
of finding the right value among these
enormous data sets: the visualisation
of exceptions in the real-time loading
processes, the visualisation of data
consistency and coherence, the visualisation
of terms or conceptual domains in
unstructured data, … Smart computer
algorithms can be used here to ‘mine’
the data, look for relationships and make
predictions or draw conclusions from the
monitoring. Recently Jeanette Horan, the
CIO of IBM, mentioned the example of a
personal monitoring device that can warn
you about an imminent heart attack based
on monitoring changes in your heart rate.
However, within a company, these results
should be applied to management in a
relevant manner. The metaphorical gap
between the winemaker and the wine
connoisseur, in other words, needs to
be bridged. And herein lies the second
challenge. The organisation has to be
able to guarantee the flow of relevant
and important information from IT to the
business, without requiring management to
undertake time-consuming searches using
analytical tools. Bearing in mind the 3 Vs, we
should be aware that the old concept of a
static BI environment is evolving into a highly
dynamic exchange process in which speedy
adaptability is a key factor. There is an urgent
need for bridge builders such as analysts and
project managers in this area.
The result doesn’t always have to be
complex.
As an example: a Central-American bank
collects its customers’ shopping data to
make a segmentation in the risk analysis of
its loans. After all, not every company has
the opportunity - like telecommunication
companies – to collect millions of pieces of
data per day. Yet every business does have
the option to get the maximum added value
from the data available to it.
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Beaulieu International Group:
growing in a complex world
Since the 1970s, Beaulieu has undergone a metamorphosis. Formerly a carpet manufacturer, Beaulieu International
Group is now a major international producer with an annual global turnover of more than 1.5 billion Euros. CFO Tom
Gysens and Finance & Business Development Director Flooring Solutions Pieter-Jan-Sonck tell us more about the
changes and ambitions of BIG and how i.deeds has helped them so far.

Over the last few decades, Beaulieu International Group (BIG)
has expanded its horizon not only geographically, but also in
the scope of its business activities. Today the company serves
various markets with a broad range of products. Why did this
evolution take place?
Tom Gysens: The company did indeed start as a carpet manufacturer.
As this sector started experiencing difficulties in the last decade,
however, we decided to put all our energy into growth again. During
the last few years, we have created new opportunities using the
technologies and knowledge we built up here over the past half century.
Of the 1.5 billion Euros annual turnover, only a small amount still comes
from our carpet activities. We are still a major flooring manufacturer, but
during the evolution of the group we have also turned our attention to
the development of polypropylene granules and engineered products
for various sectors. For instance, we have recently acquired the fibre
activities of the Italian firm Meraklon. So now we also produce fibres for
hygiene products such as nappies and sanitary towels. This makes us a
producer of total solutions. We want to build on this in the future, with a
view to growth and globalisation. We want to put more emphasis on the
‘l’ in Beaulieu International Group, and strengthen the Beaulieu brand
around the world.

In how many countries is BIG active?
Tom Gysens: We sell our products all around the world and have
production sites in nine countries, but we continue to add new
regions, especially but not exclusively in the emerging markets. We
want to enhance this growth as well as invest in it. Not only beyond
this continent, but also in Europe and Belgium. The plan is to invest
in machines and technology, but also in acquisitions that offer us the
chance to explore new markets, to expand and tap other segments.
This will also help us create cross-fertilisation between different products
and technologies, not to mention new approaches coming from newly
hired employees. This internationalisation will also be carried out at
management level. We now have members of four different nationalities
on our management board, for example. That’s not bad for a company
originating in West Flanders.
What is the role of human capital, the people,
in the group’s development and success?
Tom Gysens: Our personnel are very important. In the last few years a
great many new people with new skills have joined BIG. By combining
the existing knowhow within the group with the fresh ideas and
knowledge of the new arrivals, you get a much more international and
versatile profile.
In fact, Beaulieu International Group
has become a completely different company.
Tom Gysens: We are, of course, still a family business. We are currently
sailing an international course, but the core values of the family firm are
preserved: short lines, fast decisions, dynamism and action. One of our
strengths therefore lies in the fact that we can link professionalisation
and internationalisation to the positive values we have built up in the
past.

‘We want to make the
‘l’ in BIG more important.’
Tom Gysens, CFO
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What role do data and reporting play in this new chapter?
Pieter-Jan Sonck: As the world becomes more complex and our
international ambitions expand, other dynamics and requirements come
into play in the area of sales, finance, operations, etc. As a result, the
group is making a series of investments in systems and processes
to meet these requirements and make reporting quicker and more
transparent. We want to convert data into information that can be
used immediately. A recent example of this is our sales reporting and
budgeting project.

Granules BU

Engineered Products

Flooring Solutions BU

Polypropylene Granules

Fibres

Carpet

Yarns

Needle Felt

Technical Textiles

Cushion Vinyl

Technical Sheets

Wood & Laminate
Vinyl Tiles

How important is the sales budget that you can create using this
system?
Pieter-Jan Sonck: The most important issue in this first phase is to
make the budgeting and forecasting very transparent. In the second
phase we want to use the results to predict what will happen in the
future. The next step is about applying this to our sales.
Tom Gysens: We have to start at the beginning, so the journey is far
from over. It’s part of a complete supply chain plan.

‘It’s very important to transform
data into information that is of
immediate use.’
Pieter-Jan Sonck, Finance & Business Development
Director at Flooring Solutions
How did you integrate the TM1 project (see box p. 8) into your
sales activities?
Pieter-Jan Sonck: In 2005, when we brought the departments
together within the group, they were very different. Our sales
representatives reported in different ways, at a different level with
different tools. The collaboration with i.deeds was initiated in order to
change that. In the first phase we wanted to align, rank and clean up
all the data within the group, something we are still doing. It’s really only
in the last two years that we have actually begun to apply business
intelligence with a view to driving that policy. We started the project in
the sales department of Flooring Solutions, working bottom-up starting
with the sales reps worldwide. The next logical step was to standardise
and support the process for creating sales budgets and monitor it
better. For this purpose, every sales rep drafts his sales budget and we
then calculate a financial budget using a cascade system. On the one
hand it’s about stimulating more accountability and empowerment in
sales; on the other hand it is about facilitating and simplifying the whole
reporting procedure.

What is the added value of that data analysis?
Pieter-Jan Sonck: It creates added value that is very important in our
sector.
Tom Gysens: It allows us to look at things less from the product point
of view and more from the market point of view.
Pieter-Jan Sonck: Today we appeal to customers buying far more
diverse products. This makes everything a bit more complicated. In the
past you could get to a certain point more easily and with far simpler
tools. Now, if you want to do the same and more, this is no longer
enough. In order to be in a position to deliver what is necessary today
and be ready for tomorrow’s changing market, you need more efficient
tools. That’s why we started this project two years ago. We are now
seeing the first results and putting them to good use.
So the first evaluations are good?
Pieter-Jan Sonck: Very good. There are still a few glitches, as
with every start-up, but given the speed at which the system was
implemented, we are satisfied. Part of our success is down to Frederiek
and Thomas, the two staff members from i.deeds who worked on this
so enthusiastically.
What is the added value for the sales reps, the ‘people in the
field’ as it were?
Pieter-Jan Sonck: Every sales representative can now make a report
of the clients in his territory. This is extremely useful for budgeting,
forecasting and daily monitoring of the sales made by sales staff.
Tom Gysens: We are trying to make people responsible, but also want
to give them something in return that they can use to follow up their
personnel and take action in the short term. This way everyone can
quickly see what’s going on and what has to be done to improve or
change something in sales. It also reinforces the link between the sales
department – which is responsible for the most important input within
the supply chain - and the finance department, but also with production
and other departments. They are also sponsors of this project.
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Do the sales people recognise the added value of the system?
Pieter-Jan Sonck: The reactions have been surprisingly positive, given
that this system has required considerable adaptation and change from
them.
Tom Gysens: Right from the start it was clear that to a certain extent
the project would stand or fall with their willingness to support it. So
the staff were involved in the process from the word go. Their influence
has been very important. If there’s no resistance to change, it isn’t real
change. It’s crucial that we use the same language from now on. Lots
of people were involved in identifying that language, even at the basic
level. We told them exactly what we wanted to change and why, and all
the people involved have had an influence on the result. So everyone
has made a contribution to the way we are now working. This approach
takes more time, but makes for an enormous ROI.
What have been the primary obstacles?
Pieter-Jan Sonck: Collecting the data with their various facets. As
the result of excellent analytical work by us and the people of i.deeds,
followed by a very thorough testing phase, we have managed to
achieve success in a relatively short time.
Why only in Flooring Solutions for the time being?
Tom Gysens: We decided to choose the business unit where the need
was most urgent and the sales process most complex. This happened
to be Flooring Solutions.
Pieter-Jan Sonck: The other business units are also very interested in
implementing this project. Not surprisingly, because it works.
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‘Given the speed with which
everything was implemented,
we are very satisfied.’

i.short
i.deeds hosts
a perfect family
day out

Free Claerbout
Beaulieu International Group
IT-department
‘i.deeds has been working with our IT
department for several years now and
the collaboration has been excellent.
Analyst Bart Alluyn and developers
Anthony Soen and Wouter Goethals
guide us in all phases of each project:
from analysis, through development, to
testing and training. This has resulted,
among other things, in the migration of
Cognos ReportNet to Cognos 8 and
recently to Cognos 10. We are also
working with them on developing our
corporate warehouse: an application
that collects data from more than ten
production sites and all of our sales
offices worldwide. And they continually
introduce us to new technologies.
Hence you will find more and more
dynamic dashboards in our group.
i.deeds also assisted us in setting up
the TM1 project, for which we turned
to two additional professionals from the
i.deeds ranks: project manager/analyst
Frederiek Demyttenaere and developer
Thomas Vandeputte. They succeeded
– in a very short space of time – in
developing an application into which
all Area Sales Managers of Beaulieu
Flooring Solutions can enter their sales
budgets. Thanks to their drive and
product knowledge, they were able to
deliver the solution on time.’

The ability of i.deeds to deliver good ideas
and perfect service is no coincidence. Every
day we work really hard to sharpen the team
spirit and get everyone marching to the same
drum, also in an informal way.
On Saturday September 7th, for instance, the
entire i.deeds staff came to Oostduinkerke
with their families for a fantastic Family Beach
Day.
In an informal friendly atmosphere we
enjoyed an unforgettable day of activities in
the beautiful setting of SYCOD on the Alfred
Devoslaan.

i.events
i.deeds at IBM BusinessConnect
On November 21st, 2013, i.deeds attended IBM BusinessConnect in Dolce La Hulpe Brussels.
The former IBM Cognos Performance is the main annual event in the area of Business Analytics
& Performance Management. In the atmospheric setting, more than 500 participants learnt
about the important role that technology can play in their organisation.

i.deeds supports young ICT professionals
i.deeds has the future in its sights. In Spring 2014, we will be organising a special
Kinepolis evening in Ghent for young ICT professionals.
A report on this event will be featured in the next issue of i.deeds Magazine.

New ‘Change Tomorrow’ in the pipeline
We’re pleased to announce a follow-up to our successful ‘Change Tomorrow’ event
(see page 4). This second event will take place on Thursday June 5th, 2014.
You will, of course, receive an invitation in your mailbox!

CHANGE
TOMORROW > JUNE 5TH, 2014
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who and what
is i.deeds?
Without accurate information it’s impossible to do business in today’s world. That’s why efficient
systems to give your management viable insights are indispensable. Using a tried and tested
gradual process, i.deeds helps you determine, develop and implement these systems.

Important management decisions are too often made from a technical standpoint.
Obviously technology plays an important role, but it is there to support decisions
within your business. What’s important is not the IT tool you use, but how you use or
can use it. Before implementing a system, you should ask yourself a few questions.
i.deeds helps you to answer these questions, so you can then obtain valuable insights and make
a smarter evaluation of your business. This will lead to better performance within your business
or department.

How can my business grow and
become more efficient?
How can I get a better overview of the
facts & figures within my business?
How can I analyse information about
my business, clients and competitors
better?
How do I develop a sharper focus with
clear goals and requirements?
And most importantly: how can I
improve the performance of my
business, organisation or business unit?

Who is i.deeds?

i.deeds is a dedicated team specialising in BI projects, business process management, the
support of selection processes, assistance with the implementation of new IT applications and
the creation of customised solutions. The brand name ‘i.deeds’ focuses on our action and
commitment and on our dynamic and personal approach.

What does i.deeds do?

As business people who speak your language and have years of IT experience, i.deeds bridges
the gap between IT and business. In this way, i.deeds can become a committed partner and
create tangible added value that helps you achieve your objectives. Every project is aimed at
enhancing the performance of your business or department.

How does i.deeds do this?

i.deeds tackles various projects. We almost invariably start with a scope analysis, whether we
are dealing with a BI project, software development or even a selection process. This scope
analysis provides a clearer understanding of the objectives and boundaries of the project. On
the basis of this scope, you make choices (tooling, budget, etc.) and divide the total project into
phases.

IT choice
i.deeds has the in-house experience and skills to analyse business processes and help you
identify the most suitable software solution within a very short space of time. Once you have
made your choice, i.deeds will assist you with the subsequent phases. If there is no ready-made
solution to your specific needs, i.deeds develops and implements the right solution for you. The
goal is always the same: to enhance and improve your business performance.

PHASE 1

PHASE 2

PHASE 3

PHASE 4

DELIVERY

You are assured of independent advice on
your business processes.
Consultancy to help you choose the right
IT solutions for your company’s ambitions,
goals and budget.

PHASE 5

PHASE 6

A long-term commitment with a strong focus
on added value for your business or business
unit.

DETAILED ANALYSIS

DOCUMENTATION

DESIGN

OPTIONS
DEVELOPMENT

TEST & VALIDATION

PROJECT MANAGEMENT
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First and foremost an approach grounded
in your business. The i.deeds professionals
build a bridge between business and ICT
and have the skills and knowhow to bring
your project to a satisfactory and successful
close.

Collaboration based on a hands-on, nononsense approach.

ITERATIVE PROCESS

SCOPE

What can you expect
from i.deeds?

If you would like to find out how i.deeds
can help you, contact Lionel Vanpoucke,
Managing Director i.deeds nv,
via lionel.vanpoucke@ideeds.be or
+32 56 650 100.

Are you thinking too small about Big Data?

By 2005, the world
had generated a total of
130 billion gigabytes
of data—a level expected
to increase to 40 trillion
gigabytes by 2020.

Only 0.5 percent of the
2.5 billion gigabytes of
data generated every
day is examined for its
analytic value.

Count the mentions of “Big Data” you
see today. Then count the times you see
someone moving from Big Data promise
to Big Data practice. On a smarter
planet, a few enterprises are doing more
than analyzing the data. They’re using
analytics to change how they think and
serve their customers as individuals.
First comes analytics. Next comes action.
Predictive analytics can help you offer the
ideal experience on any platform your
customer chooses. Banco Itaú Argentina
used analytics to identify likely customers
and determine which offer would be most
relevant to each. Getting more customers
the right service on their phones, online
or at the teller window helped the bank
increase revenue by 40 percent.
Reaching customers on their terms.
More organizations are using analytics
to respond to customers’ individual needs.
The city of Bolzano, Italy, analyzes older
residents’ home sensors for abnormal

energy use and possible leaks. Acting on
the analytics keeps more aging people
independent and has helped the city save
an estimated 30 percent on elderly care
and assistance.
The right action for every interaction.
If every employee shares insights from your
company’s customer interactions, every
employee knows the right action to take
with a customer. Centerstone, a healthcare provider, used data from 70,000
patient interactions to generate predictive
models that help schedule services faster,
letting clinicians spend more time seeing
patients, without increasing staff.

The Big Data industry
was worth $3.2 billion
in 2010. In 2015, it will
be worth an estimated
$16.9 billion.

Putting Big Data and analytics to work.
Nearly every page of this publication
heralds the promise of Big Data as an
inexhaustible resource. A smarter
enterprise doesn’t merely draw insights
from Big Data and analytics. It puts those
insights to work with powerful actions.
Learn more at ibm.com/analytics

LET’S BUILD A SMARTER PLANET.

IBM, the IBM logo, ibm.com, Let's Build A Smarter Planet, Smarter Planet and the planet icon are trademarks of International Business Machines Corp., registered in many
jurisdictions worldwide. A current list of IBM trademarks is available on the Web at www.ibm.com/legal/copytrade.shtml. © International Business Machines Corporation 2013.
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